MNOJIMTUKA KOHOUJTEHIIUAJIBHOCTH

r. JlnenponeTrpoBCck «27» anpena 2015 .

Hacrosimas IloauTnka KOHQUASHIMATBLHOCTH NEPCOHAJIBHBIX [AaHHBIX (nanee —
[Tonutrka KOH(GUIAECHIMATBLHOCTH) JEHCTBYET B OTHOUIEHUWM Bced HHGPOpMaLUH,
koropyro komnanuss OOO «MPLI-bpenn», yepe3 KOpIOpPaTUBHBIA MHTEPHET CAUT
(manee — cailT) pacrojOKEHHbI Ha JJOMEHHOM MMEHU www.mrc-brand.com, MoXxeT
noxydnthb o Ilonap30oBarese BO BpeMs MCIOJIB30BAHMS caiiTa, IPOrpaMM U MPOAYKTOB
caiTa.

1. ONIPEAEJIEHUE TEPMHNHOB

1.1. B Hacrosmeit [lonutvke KOH(PUACHIMATHHOCTH HCIOJB3YIOTCS CIEAYIOIINe
TEPMUHBL:

1.1.1. «kAnmunuctpamnusi koproparupHoro caiita OO0 «MPL-bpenn» (nmanee —
AJIMUHHUCTpanusl caita)» — yIOJIHOMOYEHHbIE COTPYIHHKHA HA YNPABICHUS CANUTOM,
neicTByromre oT uMeHu HaszBaHue opraHu3aluy, KOTOpPHIE OPraHU3YIOT U (WJIM)
OCYIIECTBISIET 00paOOTKy TEPCOHATBHBIX JAaHHBIX, a TaKXKe OMpENeyseT IeTu
00pabOTKH MEPCOHANTBHBIX JaHHBIX, COCTAB MEPCOHAIbHBIX ITAHHBIX, MOIJICKAIINX
00paboTKe, AeicTBUS (OMepaluu), COBEpLIIAEMBbIE C IEPCOHAIBHBIMUA JAHHBIMH.

1.1.2. «IlepcoHasibHble JaHHBIE» - JM00as MHPOpPMALUs, OTHOCSIIAICS K MPSIMO WU
KOCBEHHO OMNPEICICHHOMY WIH OIpeAensieMoMy (U3HYEecKoMy JHIY (CyObEeKTY
MEPCOHANIbHBIX JIAHHBIX).

1.1.3. «O6paboTka MepCcOHANBHBIX JAHHBIX» - JII000€ JeHCTBHE (Omepalrus) WIH
COBOKYITHOCTb JEHCTBUM (omepaiuii), COBEpIIAEMBbIX C HCIIOJIb30BAaHUEM CPEICTB
aBTOMAaTH3alluK WK 0€3 HCTOIb30BaHUS TAKUX CPEJICTB C MEPCOHATBHBIMU JIAHHBIMH,
BKJIOYasi cOOp, 3amMch, CHCTEMATU3allMl0, HAKOIUICHHWE, XpaHEHHE, YTOYHEHUE
(obHOBIEHME, U3MEHEHHUE), U3BJICUCHHUE, UCIIOJIb30BaHHUE, nepeaavy
(pacnpocTpaHeHue, NPEAOCTaBICHUE, JOCTyH), OOe3JIMYrMBaHuE, OJIOKUPOBAHUE,
yJaJeHrue, YHUUYTOKEHHUE MEPCOHANIbHBIX JaHHBIX.

1.1.4. «KoHbuneHIMaTbHOCTh TEPCOHANBHBIX JAaHHBIX» - OO0S3aTENIBHOE IS
coOmonenusa OneparopoM WIA HWHBIM MOJYYUBIIMM JIOCTYI K MEPCOHAIBHBIM
JaHHBIM JIMIIOM TpeOOBaHWE HE JOMYCKAaTh HMX paclpOCTpaHEeHHs 0Oe3 coracus
CyObeKTa NepCOHATIbHBIX JaHHBIX WIM HAJIMYUS UHOTO 3aKOHHOTO OCHOBAHMUSI.

1.1.5. «Ilonp3oBarens caiita www.mrc-brand.com (nanee Ilonb3oBaresnn)» — JUIIO,
umerolee goctyn k Cailty, nocpeactsom cetu MHTepHeT u ucnomnsiytomiee Cair.
1.1.6. «Cookies» — HeOoubIION (PparMeHT JaHHBIX, OTIPABICHHBIN BEO-CEPBEPOM U
XpaHUMbI Ha KOMIIBIOTEpPE TMOJB30BaTENsl, KOTOPHIA BEO-KIMEHT Wiu BeO-Opaysep
Kaxabpli pa3 mepecwbuiaeT BeO-cepBepy B HTTP-3ampoce mpu mombITKE OTKPBHITH
CTPAHMILYy COOTBETCTBYIOILIETO CaNTa.

1.1.7. «IP-ampec» — yHUKaJlbHBIA CETEBOM aJpec y3Jia B KOMIIBIOTEPHOU CETH,
ITIOCTPOEHHOM 110 IPOTOKOITY IP.


file:///D:/iWorks/MRC%20Brand/http:%2F%2Fwww.________________________________________________
file:///D:/iWorks/MRC%20Brand/http:%2F%2Fwww.________________________________________________

2. OBIIME ITOJOXEHUA

2.1. HcnonwszoBanue Ilonmp3zoBarenem caiita www.mrc-brand.com o3Ha4yaer
cornacue ¢ Hactosmied [lomuTukoi KOHGUIESHIIMATHFHOCTH U YCIOBHIMHU 00pabOTKU
NEPCOHANIbHBIX JaHHbIX [lonb3oBarens.

2.2. B cmydae Hecormacus c ycinoBusMH [lomuTHku KOH(HUIEHIIUATBHOCTH
[Tonp30Barens AOMHKEH MPEKPATUTh UCIIOJIB30BaHUE caiiTa www.mrc-brand.com.

2.3. Hacrosimas IlonuTuka KOH()HICHIMATBHOCTH HPUMEHSETCS TOJBKO K CaMTYy.
Caiitr www.mrc-brand.com He KOHTPOJIUPYET U HE HECET OTBETCTBEHHOCTb 33 CAUTHI
TPEThUX JIUL, Ha KoTopble [loap30BaTenb MOXKET MEPENUTH MO CChUIKAM, J0CTYITHBIM Ha
caiite www.mrc-brand.com.

2.4.  AIMHUHHCTpauus caita He MPOBEPSAET JOCTOBEPHOCTh NEPCOHAIBHBIX JAaHHBIX,
npenoctapisieMbix [lonb3oBarenem caiita www.mrc-brand.com.

3. HPEAMET ITOJIMTUKU KOHOUJIEHIINUAJIBHOCTH

3.1. Hacrosmas [lomutuka KOH(GUACHIMATHPHOCTH yCTaHABIMBACT 00s3aTEIHCTBA
AIMUHHCTpaluu caiita www.mrc-brand.com 1o HepasmIalleHHI0 U 00eCIeUYeHHUI0
pekuMa  3alUThl  KOH(PUICHIMAIBHOCTH TEPCOHAIBHBIX  JaHHBIX, KOTOPHIC
[Tonb3oBarens mpenocTaBiIseT Mo 3anpocy AJMUHHUCTpPAIIUU CaliTa MPU PEeTUCTpaLUU
Ha caiite www.mrc-brand.com unu npu odopmieHun 3akaza AJiss TPUOOpPETCHHS
Tosapa.

3.2. IlepcoHanbHble NaHHBIC, pa3pelIéHHbIE K 0OpabOTKE B pamMKax HACTOsIIEH
[Tonutukun  KOHGUIAECHIMATBHOCTH, Tpenocrapisitorcss [lonb3oBareneM  myTéM
3aMoJIHeHHUsT  peructpanuoHHoi ¢opmel Ha Caiite www.mrc-brand.com B
COOTBETCTBYIOIIUX pa3/ienax U BKIIOYAIOT B ce€0sl CIEIYIONTYI0 HHPOPMAIIHIO:

3.2.1. pamumnuro, ums, oraecTBo Ilomp3oBaTens;

3.2.2. xonrakTtHbIi Tenedon [Tomb3oBarens;

3.2.3. agpec 3IeKTPOHHOU MOUTHI (e-mail);

3.2.4. agpec nocraBku ToBapa;

3.2.5. mecTo xkutTenbcTBO [lonp3oBarens.

3.3. Caur 3ammmaer J[aHHbIE, KOTOpBIE aBTOMAaTHYECKH NEPEAAIOTCS B IPOLECCE
MIPOCMOTpa PEKJIAMHBIX OJIOKOB U MPHU MOCEIIEHUU CTPAHUIl, Ha KOTOPBIX YCTAHOBIICH
CTaTUCTUUYECKUN CKPUNT cucTeMsbl ("'muKkcens'"):

. IP angpec;

. uHdopmanus u3 cookies;

. uHpopmars o Opaysepe (WM HHOH TporpaMme, KOTOpas OCYIIECTBISET
JIOCTYII K IOKa3y PEeKJIambl);

. BpeMs JIOCTYTIA;

. aJipec CTPaHUIIbI, HA KOTOPOW PACIIONIOKEH PEKIAMHBIN OJIOK;

. pedepep (aapec mpeaplIye CTPaHUIIbI).
3.3.1. Otkmouenne cookies MOXKET MOBJIEYb HEBO3MOKHOCTD JJOCTYIA K YacTsAM caiiTa
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www.mrc-brand.com, TpeOyrOIUM aBTOPU3AINH.

3.3.2. Caitit www.mrc-brand.com ocymecTBisier cbop craructuku o0 I[P-aapecax
cBoux moceruteneid. [lanHas wHpOpMAIUS HMCMONB3YETCS C IEIbI0 BBISIBICHHUS U
pEeIIeHUS] TEXHWYECKHX TpoOiieM, JUIsi KOHTPOJS 3aKOHHOCTH  IPOBOIUMBIX
(bMHAHCOBBIX IJIATEKEN.

3.4. Jlrobas wuHas nepcoHaidbHas HMHGPOPMAIMS HEOrOBOPEHHAsl BBINIE (UCTOPUS
MOKYTIOK, HCIIONIb3yeMble Opay3epbl W ONEPAIMOHHBIC CUCTEMBI U T.J.) TTOMJICKHUT
HAQJIGKHOMY XpaHEHUI0 M HEPaCHpPOCTPAHECHHIO, 3a HWCKIIOYCHHEM CIydaes,
IPEITyCMOTPEHHBIX B ILIL 5.2. 1 5.3. HacTosmier [TomuTrkyn KOHPUACHITUATBHOCTH.

4. IEJIA CBOPA IEPCOHAJILHOM MH®OPMAIIMHU ITOJIb30OBATEJIS

4.1. TIlepconanbubie nanHble [lonmp3oBarens AAMUHHCTpauUMs calTa Www.mrc-
brand.com MOXeT UCTIOJB30BaTh B IENAX:

4.1.1. Unentudukauuu [lonp3oBarens, 3aperuCTPUPOBAHHOIO HA CalTe WWw.mrc-
brand.com, mna odopmieHus TOANMKMCKH, 3aKa3a W (Wiau) 3akiatodeHus JloroBopa
KyIUIM-TIPOJIaYKK TOBapa WJIM YCIyTHM AWCTAHIIMOHHBIM CIOCOOOM C WWW.mrc-
brand.com.

4.1.2. Tlpenocrasnenus [lonbp3oBaTento AOCTyINA K MEPCOHATM3UPOBAHHBIM pecypcam
Caiita www.mrc-brand.com.

4.1.3. Ycranosinenus c Ilomb3oBareneM oOpaTHOW CBA3M, BKJIIOYAsl HAlpaBICHUE
YBEIOMJIEHUH, 3alpOCOB, Kacarouuxcs ucnoias3oBanusa Caiita www.mrc-brand.com,
OKa3aHus yCIyr, 00padoTKa 3anpocoB U 3asBoK oT [lonb3oBarers.

4.1.4. Onpenenenusi wMecta HaxoxaeHus [lomp3oBarenss st oOecrieyeHus
0€301acHOCTH, MMPEOTBPAIICHUS MOIIIEHHUYECTRA.

4.1.5. TloaTBepkKaeHUsI JIOCTOBEPHOCTH M TMOJHOTHI TEPCOHAIBHBIX JIAHHBIX,
npenoctapieHHbIX [lonb3oBarenem.

4.1.6. Co3gaHus y4eTHOM 3alKCH JIJIsl COBEPIICHUSI TIOKYTIOK, eciiu [loip30BaTesnb nan
coriacue Ha CO3/IaHKe YUETHOU 3alKCH.

4.1.7. YBenomnenus [lonb3oBarens Caitta www.mrc-brand.com o coctosinuu 3akasa.
4.1.8. OOpabOTKH M MOJIYYCHUS TUIATEeKEH, MOATBEPKACHUS HaIora WM HaJOTOBBIX
JIBTOT, OCTIAPUBAHUS TUIATEXKA, ONPEICICHUS TIpaBa HA MOJTYYCHUE KPEIUTHON JIMHHUH
[Tonp3oBareneM.

4.1.9. Ilpenocrasnenus Ilonp3oBarento 3pPEKTUBHON KIMEHTCKOM M TEXHHYECKOH
MOJIEP’KKU TMPU BO3HUKHOBEHUHU MPOOJEM CBSI3aHHBIX C Hconb3oBaHueM Caiita
www.mrc-brand.com.

4.1.10. IIpenocrasnenus Ilomp3oBarento ¢ ero coracus, OOHOBJIEHUN MPOIYKILUH,
CHIEUANIBHBIX TPEIJIOKEHUN, HHPOPMAIIUU O I[€HaX, HOBOCTHOM pPaCCHUIKM U WHBIX
CBEJCHUI OT MMEHM www.mrc-brand.com WiM OT MMEHHM MAapTHEPOB WWW.Mrc-
brand.com.

4.1.11. OcymiecTBiEHUS pEKJIAMHOM AEATEIBLHOCTH C cornacus [Tonb3oBarens.

4.1.12. IIpenocraBnenus nocryna [lonb3oBaTento Ha CalThl UM CEPBUCHI TAPTHEPOB
www.mrc-brand.com ¢ 11eJ1bI0 TTOTYyYeHUS MPOTYKTOB, OOHOBIICHUI U YCIIYT.
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5. ClIOCOBBI 1 CPOKH OBPABOTKH IIEPCOHAJIBHO

5.1. OO0paboTka mnepcoHambHBIX JaHHbIX [lonmp3oBarens ocymecTBusiercs 06e3
OTpaHUYEHHUS CPOKA, JIFOOBIM 3aKOHHBIM CIIOCOOOM, B TOM YHUCJIE B MHPOPMAITMOHHBIX
CUCTEMAaX IMEPCOHAIIbHBIX JAHHBIX C MCIOJIb30BAHUEM CPEJICTB aBTOMAaTH3alUK WIH
0€e3 MCTI0Ib30BaHUs TAKUX CPEICTB.

5.2. Ilonp3oBarens coramaercs C TeM, YTO AJIMHHHMCTpanus calTa BIpPaBe
nepeaaBaTh MEPCOHANIbHBIC JaHHBIE TPETHUM JIMIAM, B YAaCTHOCTHU, KypPbEPCKUM
CIy>k0aM,  OpraHM3alMsIMA  TOYTOBOM  CBSI3M,  OIepaTropaM  DJEKTPOCBS3H,
HCKJIFOUUTENIPHO B IEJSIX BBIMOJHEHUs 3aka3a [lomb3oBarens, odOpMIICHHOTO Ha
Caitte www.mrc-brand.com, Bkirodasi joctaBky ToBapa.

5.3. Ilepconanbubie nannbie [lonb3oBarens MOTYT OBITh MIEpEAaHbl YIIOJTHOMOUYEHHBIM
OopraHaM TOCyJapCTBEHHOW BIJIACTH TOJBKO 110 OCHOBAHUSIM H B MOpPSAJKE,
YCTaHOBJICHHBIM JIEUCTBYIOIIUM 3aKOHOAATEIILCTBOM YKPaUHBI.

5.4. Ilpu yTpare i pa3miIalleHUH NMEPCOHAIBHBIX JTAHHBIX AJIMUHUCTpALMS cailTa
undopmupyet [lonp3oBarens 00 yTpare uiu pa3miamieHuy MePCOHATBHBIX TaHHBIX.
5.5. AamuHucTpanus caiTa MNPUHUMAET HEOOXOAMMbBIE OPraHU3ALMOHHBIE U
TEXHUYECKHE MEPBI IS 3allUThl TepcoHanbHOW wuH(opmaruu [lomb3oBarens ot
HEMPABOMEPHOTO  WJM  CIy4allHOTO  JOCTyHa, YHUYTOXXCHUS, H3MEHEHMS,
OJIOKMPOBaHMS, KOTIMPOBAHUS, PACTIPOCTPAHEHUS, @ TAKKE OT UHBIX HEMPABOMEPHBIX
JNEUCTBUM TPETHUX JIUII.

5.6. ApamuHucTpaums caiita coBMecTHO ¢ Ilonb3oBarenemM MNpPUHUMAET BCE
HEOOXOAMMBIE MEpbl IO MPEIOTBPALIEHUIO YOBITKOB WM HMHBIX OTPHUIIATEIbHBIX
NOCJEACTBUNA, BBI3BAHHBIX YTPATOM WM pa3MIallEHUEM IEPCOHAIBHBIX JaHHBIX
[Tonb30Barens.

6. OBA3SATEJIBCTBA CTOPOH

6.1. Iloab30Baresab 00s13aH:

6.1.1. IIpenocraButh MHPOPMAIUIO O MEPCOHATBHBIX JAHHBIX, HEOOXOAUMYIO IS
nosb3oBanus CalitoMm www.mrc-brand.com.

6.1.2. OOGHOBUTH, JOMOJHUTH NPEIOCTABICHHYI0 WHOOPMAIMIO O TMEPCOHAIBHBIX
JAHHBIX B CITy4ae U3MEHEHMsI JaHHON MH(GOPMAIIHH.

6.2. AxMuHuUCTpanus caita o0si3aHa:

6.2.1. Hcmonp3oBaTh MONYYCHHYIO HWHOOPMAIMIO WCKIIOUUATEIBHO IS TICJICH,
yKa3aHHBIX B 1. 4 Hactosimed [Tomutiku KoH(UIECHITHATEHOCTH.

6.2.2. OOecneunTh XpaHEHHE KOHPUACHUHMAIbHOW HHPOpMAUUMU B TalHE, HE
pasmiamiate 0€3 MNpeBapUTENIbHOTO0 TUCbMEHHOTo paspemienus [lons3oBarens, a
TaKXe HE OCYIIECTBIATh MNpoAaxy, OOMEH, OmyOJHKOoBaHUE, W00 pasmialleHue
WHBIMA ~ BO3MOXXHBIMHU ~ CIIOCOOAMU  TI€peaHHBIX  MEPCOHAJIBHBIX  JAHHBIX
ITonp3oBarensg, 3a uUCKIOYeHHeM I.I. 5.2. u 5.3. mBacrosmewn IlomuTuku
KonduaennmanbHOCTH.

6.2.3. Ilpunumarb Mephl MPENOCTOPOKHOCTHU IS 3aIIUThl KOH(MUIEHIIUATBLHOCTU
NEepPCOHANBHBIX JaHHbIX [loab30BaTelNsi COMIaCHO MOPSAIKY, OOBIYHO HCIIOJIb3YyEMOTO
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JUTSE 3aIMTHI TAKOTO pojia MH(GOPMAIIMH B CYIIECTBYIOIIEM JIETIOBOM 000pOTE.

6.2.4. OcymecTBUTh OJOKUPOBAHHE TMEPCOHAIBHBIX JIAHHBIX, OTHOCSIIUXCS K
cooTrBercTBytoniemy [lomp3oBatento, ¢ MOMEHTa OOpalleHHs WIM 3amnpoca
[Tonmp30BaTenst WK €ro 3aKOHHOTO MPEACTaBUTENS JTHO0 YITOTHOMOUYEHHOTO OpraHa 1o
3alUTe TPaB CYObEKTOB IMEPCOHAIBHBIX JAHHBIX HA TEPUOJ NMPOBEPKH, B Clydae
BBISIBJICHUS HEJOCTOBEPHBIX MTEPCOHABHBIX IAHHBIX WU HEMPABOMEPHBIX JCHCTBUM.

7. OTBETCTBEHHOCTb CTOPOH

7.1. AnMuHHCTpalusi caiiTa, HE WCIOJHUBINAS CBOM O00s3aTeIbCTBA, HECET
OTBETCTBEHHOCTh 3a YOBITKM, TlOHecEHHble [lonb3oBareneM B CBSI3U  C
HEMPABOMEPHBIM HCIOJIb30BAaHUEM TMEPCOHAIBHBIX JIAHHBIX, B COOTBETCTBUU C
JNEUCTBYIOIIUM  3aKOHOJATEIbCTBOM  YKpauHbl, 3a HUCKJIIOYEHHUEM  CIIy4YaeB,
OpeayCMOTpeHHbIX  I.m. 5.2, 53. wu 7.2, Hacrosmen  Ilonutuku
KonduaennmanbHOCTH.

7.2. B cnydae yrtparbl wiu pasmiamenus KondbuaenuumansHol uHOpManuu
AMUHUCTpaIus caiiTa He HECET OTBETCTBEHHOCTh, €CJIU JaHHas KOH(PUACHIIHATbHAS
uHbopmarus:

7.2.1. Ctana myOIUYHBIM JOCTOSHUEM J0 €€ YTPaThl WIIK Pa3IIIAllICHUS.

7.2.2. bpuila molyyeHa OT TPETbEl CTOPOHBI O MOMEHTa €€ TOJy4YeHUs
AJMUHHCTpanuen canra.

7.2.3. bputa pasmatuena ¢ comtacus Ilonp3oBarens.

8. PASPELHIEHHUE CIIOPOB

8.1. JIo oOpaieHust B CyJl C HCKOM IO CIIOpaM, BO3HUKAIOIINM W3 OTHOIICHUH MEXITY
[Tonmb3oBarenem  caiita ~www.mrc-brand.com wu  AamuHuCTparnueil  caiira,
00s13aTENILHBIM SBJISIETCA NPEABSIBICHUE MPETEH3UU (ITUCBMEHHOTO MPEIJIOKEHUS O
J0OpPOBOJILHOM YPETryJIUPOBAHUU CIIOPA).

8.2 .Ilomywarens npereH3uu B TeueHue 30 KaJCEHIApHBIX AHEH CO JHS IOTYYCHHS
MPETEH3UM, MUCBbMEHHO YBEIOMJISIET 3asiBUTENsS MPETEH3MHM O pe3yJbTarax
paccMOTPEHUS TPETEH3UU.

8.3. [Ipm He AoCTWXKEHUHU comalieHus crop OyAeT nepeaaH Ha PacCMOTPEHHE B
CyZieOHBIN OpraH B COOTBETCTBUU C JCHCTBYIOIIUM 3aKOHOAATEILCTBOM YKPaUHBbI.

8.4. K macrosment Ilomutuke KOHOUICHIIMATLHOCTH W OTHOIICHHUSM MEXIY
ITonp3oBaTeneM ©  AJMHUHUCTpAIlMEd  caliTa  NPUMEHSIETCS  JCHCTBYIOIIEE
3aKOHO/IATEJIbCTBO YKPauHBL.

9. JOIMOJIHUTEJBHBIE YCJIOBUA

9.1. AnMmuHucTpauus caita BIpaBe BHOCUTh U3MEHEHHsS B Hactosulyto [loautuky
KOH(pHUIeHIINaTbHOCTH 03 coracus [lomp3oBarens.

9.2. Homas Ilonmutuka KOH(UIEHIIMAIBHOCTH BCTyHaeT B CHJIy C MOMEHTa ee
pa3menienusa Ha Caiite www.mrc-brand.com, eciii HHOE HE MPEIyCMOTPEHO HOBOM
penakuueit [Tomutrky KoHOUACHITNATEHOCTH.

9.3.  Bce mpemnoxenus ~ wid  Bompockl 1o Hacrosmed — [lomuTmke
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KOH(PUACHITMATBHOCTH CIIEAYET COO0IIaTh yKa3arh pasaen caiita www.mrc-brand.com
9.4. HetictByromas [lomuTnka KOH(PHICHIIMATIBHOCTH pa3MENICHa HAa CTPAHMIIEC 10
aapecy www.mrc-brand.com.

Oo6HoBnEHO «27» anpensa 2015 .
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